YK 615.12+334.021
AnTedyHbIN OM3HEC U €ro CoIaIbHasA OTBETCTBEHHOCTHh
Kapesa H.H., IlIBemosa B./I.

@I'BOY BO «Cankm-Ilemepbypackuil 20cyoapcmeeHHblil xumuko-gapmayesmuueckuil ynusepcumem» Munaopasa
Poccuu

Pharmacy business and its social responsibility
Kareva N.N., Shvetsova V.D.

Saint Petersburg State Chemical Pharmaceutical University

AHHOTAIIUA

B coBpeMeHHOM MHpe COIHaIbHAsA OTBeTCTBeHHOCTH 6usHeca (COB) sBisercs BaxKHBIM (aKTOPOM, IIPe/IOTIpeesis-
IOIIUM OITUMAJIbHOE UCIIOJIb30BAHKE PECYPCOB /IS yCTOMYUBOTO pa3BUTHs opranuzanuu. COb — 3To He MpocTo OTBET-
CTBEHHOCTb OPTaHU3aLUH IIEPE]] TOCYAAPCTBOM, ITepes JII0IbMU U IPYTUMU OPTaHU3AIUAMHY, C KOTOPBIMU OHA CTaJIKUBa-
eTcs B IIpolLiecce CBOEH JieATeTbHOCTH, a GuIocodusa KOMIAHNHY, 3a00TAILIEHCA B CBOEM PAa3BUTHH O PEIlyTaIluy U KOHKY-
PEHTHBIX TPEUMYIIECTBAX, a TAK:Ke 00 00eCIeYeHIH JJOCTOHHOTO YPOBHS KU3HHU CBOUX COTPYIHUKOB.

dapMareBTHUeCKU OU3HEC, B TOM YKCJIe aITEUHBIH, SBJISIETCS OTHON U3 B¥KHBIX U COIUAJIBHO 3HAUMMBIX OTPaCyIel
COBpPEMEHHOU HKOHOMUKH CTpaHbl. OZfHAKO MPOOIeMAaTHKA COIUATTEHON OTBETCTBEHHOCTH CyOBEKTOB (hapMareBTHIECKO-
IO PbIHKA OCTaJIACh 3a IpesiesiaMu cepbl HAyYHBIX HHTEPECOB OT€UECTBEHHBIX YIEHBIX. BBIIIIEN3/I10:KEHHOE TOAYePKHIBA-
€T aKTyaJIbHOCTb U HAYYHYIO HOBU3HY HCCJIEIOBAHUA.

ITespio HcciefOBaHUS ABJIAIOCH U3YUeHHe COIIMAIbHON OTBETCTBEHHOCTH B cpepe anTeyHoro 6uzHeca. Marepuasa-
MU HCCIIEIOBAHUS CIYKIJIM TEPBUYHBIE UCTOUHUKU MHGOPMAIHU (OTPOCHBIE JIUCTHI) U BTOPUYHBIE — ODHUITUATIbHBIE
CalThI allTeYHBIX ceTell Poccuu.

B naHHO¥ cTaThe npuBeneHbl Teopetnyeckuii aciekT COB (Teopun, npemioskennsle O. Kapueru, I'. Boysnowm, A. Kap-
posutom, M. ®pumMaHOM U Zp., OCHOBHBIE HOPMATUBHBIE T0KyMeHThI 10 COB), a TakKe IpaKTUIECKUH acIeKT — BHeIpe-
HUe B YIeOHBIN MPOIECC PEYJIBTATOB HACTOSIIETO UCCIeOBaHUs. IIpe/icTaBIeHbl PE3yIbTaThl AHATU3A IIyOJIMIHOU HH-
dopmarnuy, pazMenieHHON Ha OQUIIMATBHBIX CAalTaX alTeYHBbIX OPraHU3AIUN. YCTaHOBJIEHO, YTO UHGOpMANUA HOCUT
(parmeHTapHBIN XapaKTep, PyKOBOJAUTEIH AIITEUHBIX CETE HEe MMEIOT JIOCTaTOUYHBIX 3HaHUH 0 KoHIenun COB.

OmnricaHbl MOTHBBI pa3pabOTKH NHHOBAI[MOHHBIX 3aHATHH 110 HCCIIEyEMOU TeMe JJIsI CTY/IEHTOB (hapMaIieBTHIEeCKUX
yueOHbIX 3aBeIeHUN.

Karoueente croea: corpanbHas OTBETCTBEHHOCTh OM3HECa, allTeYHas OpraHUu3aIysl, KOHKYPEHTOCIIOCOOHOCTD, Pelry-
Tanus, COUOIOTUYECKUU OIIPOC.

ABSTRACT

In the modern world, the corporate social responsibility (CSR) is an important factor that determines the optimal use
of resources for the sustainable development of the organization. The CSR is not just the responsibility of an organization
to the state, people and other organizations that it encounters in the course of its activities, but the philosophy of a com-
pany that takes care of its reputation and competitive advantages in its development, as well as ensuring a decent standard
of living for its employees.

The pharmaceutical business, including pharmacy, is one of the most important and socially significant branches of
the modern economy of the country. However, the problems of social responsibility of pharmaceutical market participants
remained outside the scope of interests of domestic scientists. The above highlights the relevance and scientific novelty of
the study.

The aim of the research was to study the social responsibility in the field of pharmacy business. The materials of the
study were primary sources of information (questionnaires) and secondary were the official websites of pharmacy chains
in Russia.
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This article presents the theoretical aspect of the CSR (theories proposed by A. Carnegie, H. Bowen, A. Carroll,
M. Friedman, etc., the main normative documents on CSR), as well as the practical aspect — the implementation of the
results of this study in the educational process. The results of the analysis of public information provided on the official
websites of pharmacies are presented. It is established that the information is fragmentary, the managers of pharmacy
chains do not have sufficient knowledge about the concept of the CSR.

The motives for developing innovative classes on the topic under study for students of pharmaceutical educational

institutions are described.

Keywords: corporate social responsibility, pharmacy, competitiveness, reputation, sociological survey.

TepMuH «conmanbHass OTBETCTBEHHOCTH» Ha-
1IeJ1 IIUPOKOE pacmpocTpaHeHue Kak B Poccnu, Tak
U 3a py0Oe:koM B Havajie 70-X TO/I0B IIPOIIUIOTO BeKa
[1, 2]. B unciie mepBBIX CTODOHHUKOB H/IEU COIUATH-
HOU oTBeTcTBeHHOCTH Ou3Heca (COB) ObLT amepu-
KaHCKWH ITpeAnpuHUMaTestb . KapHeru, KOTOpbIU B
1889 r. omy0OsimkoBasn cratbio «EBaHrenue 6orat-
CTBa». JTa MyOJIUKALKS MOJIOKIIA HAYAJIO IIIHPO-
KOMY OOCYKJIEHHIO BOIPOCA COIMIBHOU OTBET-
CTBEHHOCTU OHM3Heca, ero 106pOBOJIBHOMY OTKJIUKY
Ha HAaCyIHbIE COIlMaJIbHbIE MPOOJIEMBbI 0O0IEeCTBa.
ITosunusa 9. KapHeru ocHOBbIBasIach Ha JIByX IIPUH-
numnax: 06JIarOTBOPUTENBHOCTh U 3D PeKTUBHOE
yIpasjieHue coocTBeHHOCThI0. ChopMyTUpOBaHHbBIE
IIPUHIUIIB HUPOKO PACIPOCTPAHWINCH B cdepe
KpYITHOTO OM3Heca, U Bee OOJIbIIe 3aI1a/THBIX KOMITa-
HUH HAaUWMHAJIU MPU3HABATh, YTO CHJIA TOPOXKIAET
OTBETCTBEHHOCTbh. U ecyiu 6Gmu3Hec He Oy/IeT BBIIOJ-
HATH COIMAJIbHBIE 0053aTeIbCTBA I0OPOBOJIBHO, TO
TOCYIapCTBO 3aCTABUT €0 3TO CZeJaTh, HO B 3TOM
CJIyJae KOMIIAHUA MTOTepseT cBoe uro. Kpome 3To-
ro, SBJASACH IIPHUBEP)KEHIIEM TaKUX B3IJIAJIOB,
9. KapHeru ObL1 U3BECTEH IIIe/IPIMU BJIOKEHUSIMU B
COLIMaIbHbIE TIPOEKTHI. IIpuBOAATCA aHHBIE, YTO
UM OBUIO TIOCTPOEHO 0osiee 2000 IMyOJIHMIHBIX OH-
6y1OTEeK U GBLIO BJIOXKEHO OKOJIO 350 MJTH JI0JIJIAPOB
B Pa3/IMYHBIE COMATbHBIE IPOTPAMMBI [ 1, 3].

B 1950 r. 6p11a ommybinKoBaHa pabota mpodec-
copa sxkoHoMuku I'. Boysna «ConuasbHasg OTBET-
CTBEHHOCTh Om3HecMeHa». CoOrJIacHO B3IJIALAM
I'. BoyaHa, coltuabHas OTBETCTBEHHOCTh OU3HECMe-
Ha TpPEAIIOJIaraeT «Peajyin3anuio TAKOW MOJIUTUKH,
IIPUHSATHE TAaKUX PEIIeHUH JTU00 CIeI0BaHIe TAKOH
JIMHUU TIOBEJIEHU, KOTOPBle ObLIH OBl JKesIaTeIbHBI
JUULSI TeJieli U IleHHOCTeH obIectBa» [4].

Baxkno ynomsaHyTp KoHuenunuio A. Kspposia,
KOTOpasi OIMCBHIBAET KOMILJIEKCHBIH ITO/IXO/ K OIlpe-
nenennio penomena COB. CoryiacHO 3TOW KOHIIEI-
MY, CONMAIbHAs OTBETCTBEHHOCTh OM3HEca COCTO-
UT W3 YeThIpeX KOMIIOHEHTOB OTBETCTBEHHOCTHU —
SKOHOMUYECKOH, ITPAaBOBOM, STUYECKOH U JICKpPe-
nHOHHOH (duIaHTponUUecKo) (puc. 1).

B ocHOBe — 5KOHOMMIYECKAsI OTBETCTBEHHOCTD,
IIOCKOJIbKY HCTOPUYECKH MPEANPUATHS CO3/[aBa-

The term “social responsibility” became widely
used both in Russia and abroad in the early 70s of
the last century [1, 2]. Among the first proponents of
the idea of the corporate social responsibility (CSR)
was A. Carnegie, American entrepreneur, who pub-
lished an article “The Gospel of Wealth” in 1889.
This paper marked the beginning of a broad discus-
sion of the issue of business’s corporate social re-
sponsibility, its voluntary response to the vital social
problems of society. A. Carnegie’s position was
based on two principles: charity and effective prop-
erty management. The stated principles were widely
spread in the field of big business, and more and
more Western companies began to recognize that
power begets responsibility. And if the business
does not fulfill its social obligations voluntarily, the
state will force it to do so, but in this case the com-
pany will lose its public face. In addition, being an
adherent of such views, A. Carnegie was known for
generous investments in social projects. It is report-
ed that he built more than 2000 public libraries and
invested about $ 350 million in various social pro-
grams [1, 3].

In 1953, the work of Professor of Economics
H. Bowen “Social Responsibilities of the Business-
man” was published. According to H. Bowen, the so-
cial responsibility of a businessman involves the im-
plementation of such policies, making such decisions
or following such a line of behavior that would be de-
sirable for the goals and values of society [4]. It is
important to mention the concept of A. Carroll,
which describes a comprehensive approach to the
definition of the CSR phenomenon. According to this
concept, corporate social responsibility consists of
four components — economic, legal, ethical and dis-
cretionary (philanthropic) (Fig. 1).

It is based on economic responsibility, since
historically enterprises were made as producers of
goods and services, to meet the needs of society
and, as a result, to make a profit. Legal responsibil-
ity involves, first of all, compliance with the laws
and coordination of the economic component of
the company’s activities in accordance with certain
legislative norms. Ethical responsibility, in turn,
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JluckpenuonHas
OTBETCTBEHHOCTH
Philanthropic
responsibilities

ATHuYecKas OTBETCTBEHHOCTh
Ethical responsibilities

IIpaBoBas OTBETCTBEHHOCTD
Legal responsibilities

IKOHOMUYECKASA OTBETCTBEHHOCTD
Economic responsibilities

Puc. 1. [Tupamuza conuaabHOM oTBeTcTBeHHOCTH A. Kapposuia
Fig. 1. A. Carroll’s pyramid of the corporate social responsibility

JIUCh KaK MPOU3BOJUTESU TOBAPOB U YCIIYT, JJIA
VIOBJIETBOPEHUS MOTPEOHOCTEN 00IIIECTBA U B UTO-
re — noJiydeHus npubbLut. [IpaBoBas OTBETCTBEH-
HOCTb IIPEJIIIOJIATAET, IPEXK/E BCEro, COOIIOAEHIE
3aKOHOB U COTJIACOBAHHE YKOHOMUYECKOU COCTaB-
JISIONIEN IeATETbHOCTA KOMIIAHUH B COOTBETCTBUU
C OIIpeJIeJIEHHBIMU 3aKOHO/IATEJIbHBIMH HOPMaMH.
ATUYeCcKasi OTBETCTBEHHOCTh, B CBOIO OUEPE/b, TPe-
OyeT OT Z1eJI0BOY MTPAKTUKU CO3BYYHOCTH OKUJIAHU-
sM 00IlecTBa, OCHOBAHHBIM HAa CYIIECTBYIOIIUX
HOopMax Mopasnu. JuckperuonHas (bUIaHTPOIH-
YecKasi) OTBETCTBEHHOCTh MPEAyCMAaTPUBAET, UTO
opraHuzanusi Oyaer J0OpOBOJILHO OTBeYaTh Ha
OXKUZAHUS 00IeCTBA U HATIPABJISTH CBOIO JIESITEb-
HOCTD Ha MTO//IEPKKY U PA3BUTHE COIUAJIBHBIX ITPO-
rpamm [5, 6].

Bo BTopoii monoBune XX — Havasie XXI B. Ha-
0yro/1aeTcss TPOTHUBOCTOSTHUE INPOTUBHUKOB W 3a-
muTHUKOB KoHnenuuu COB. IMosBuinch paboTh
aBTOPOB, BBICTYIAIOIIUX OIIIOHEHTAMHU B BOIIPOCE O
cymHoctu COB, cpenu kotopsix 6611 M. @puamaH.
CorutacHo ero Teopuu («KOPIIOPATUBHOTO 3TOM3MAa»)
OusHec obecrieurnBaeT paboTON YWIEHOB OOIECTBA U
TEM CaMbIM BBITIOJTHSIET CBOM IIPSMbIE SKOHOMUYE-
ckrie bynknuu. M. ®puamMan mmosiaraer, 4To y 6usHe-
ca OoJIbllle He AOJIXKHO OBITh HUKAKOHN COLIMATIBHOM
Harpy3KU. A Bce COITUaIbHbIE ITPOEKTHI KOPIIOPAITUH
— HCKJIIOUMTEJIBHO 110 00 poii Bosu [7].

B nporusosec Teopun M. ®punmana Komure-
TOM I10 9KOHOMIUeckoMy pa3Butuio CIIIA 6p11a BbI-
JIBUHYTa TEOPHS «KOPIIOPATUBHOTO aJbTPyH3Ma»,
CYIIIHOCTH KOTOPOU B MIOJTHOU Mepe OTPaXKaeTcsl cyie-
JIyrolied (pas3oi: KOpHopanuu 00s3aHbl BHOCHUTD
3HAYUTEIbHBIA BKJIQJ B YJIyUIlIEHUE KauecTBa aMe-
PUKaHCKOU *Ku3HU [8, 9].

requires business practices to conform to the ex-
pectations of society based on existing norms of
morality. Discretionary (philanthropic) responsi-
bility provides that the organization will voluntari-
ly respond to the expectations of society and direct
its activities to support and develop social pro-
grams [5, 6].

In the second half of the XX and the beginning
of the XXI century there is a confrontation between
objectors and defenders of the CSR concept. There
appeared works by authors who were opponents on
the question of the CSR essence, among whom was
M. Friedman. According to his theory (“corporate
egoism”), business provides work for members of
society and thus performs its direct economic func-
tions. M. Friedman believes that business should no
longer have any social burden. And all social proj-
ects of corporations are exclusively a matter of good
will [7].

In contrast to the theory of M. Friedman, The
Committee for Economic Development of The Con-
ference Board (CED) of the United States put for-
ward the theory of “corporate altruism”, the essence
of which is fully reflected in the following phrase:
Corporations have an obligation to make a signifi-
cant contribution to improving the quality of Ameri-
can life [8, 9].

According to the theory of “rational selfishness”,
which became widespread in the early 9os of the last
century, a socially responsible company carries out
activities in the field of the CSR only as a tool for im-
proving its reputation, obtaining benefits from pub-
lic social activities, including the implementation of
philanthropic (charitable) programs, sets of mea-
sures, projects, etc.
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CorJIacHO TEOpUH «PA3yMHOTO 3TOU3MA», ITOJTY-
YHUBIIEA pacIpoOCTpAaHEHHWE B Hayajle 9O-X TOJ[0B
MIPOIIIOTO BeKa, COIMAIIbHO OTBETCTBEHHAS KOMIIa-
HUA ocylectsiaseT Meponpusatusa B chepe COb
JIVIIH B KAYECTBE MHCTPYMEHTA JIJIs YITyUIIIeHUs CBO-
eli peryTaIuu, MoJIyYeHUs BHITO OT IIyOJIMIHOM CO-
OUTBPHON JeATeTbHOCTH, BKJIIOUAs peayln3aIiiio
¢mwranTponimueckux (6J1aTOTBOPUTENBHBIX) IIPO-
rpamMM, KOMILJIEKCOB Mep, TPOEKTOB U JIp.

B 2001 r. EBpometickas koMuccus ormrybInKoBa-
J1a «3eJIEHyI0 KHUTY O KOPIIOPATUBHOU COIMAIbHOU
OTBETCTBEHHOCTH », coryiacHo KoTtopoit COb mpeamo-
JlaraeT aKTUBHOE [TAPTHEPCTBO BCEX 3aMHTEPECOBAH-
HBIX CTOPOH U BKJIIOYAET J[BAa U3MEpPEHUs — BHY-
TpeHHee (yIpaBjeHUE YeIOBEUECKUMHU PeCypcaMu,
3710pOBbe U OE30IMacHOCTh Ha paboyeM MecTe, ajiam-
TaIys K ©I3MEHEHUIM, CBA3aHHBIM C pEOpraHU3aI1-
eli KOMITAaHUH, yIIPaBJIeHHUEe TOCIEICTBUSIMHU BIIUSI-
HUS Ha OKPY?KAIOIIYIO CPeAy U IPUPOTHBIE PECYPCHI)
U BHelTHee (MeCTHBIE cOOOIEeCTBa, KOMMEPUYECKHE
MMapTHEPHI, IOCTABIUKH U TIOTPEOUTEIH, TIPaBa ye-
JIOBEKa, 9KOJIOTHYECKHE ITPOOIEMbI B MUPOBOM Mac-
mrabe) [10, 11]. B moKyMeHTe peyIoKeHbl OCHOB-
Hble nHCTPYMeHThl CODB, KOoTOpbIe 10 CUX MOp aKTy-
aJIbHBI U MOJIIEPKUBAIOTCA EBpOKOMUCCHEH: OTBET-
CTBEHHBIE TIPAKTUKHA B OTHOIIEHUH II€PCOHAIA W
oTpebuTeNIel; pa3BUTHE MECTHBIX COOOIIECTB;
OXpaHa OKPY’KaIoIed CpeJbl; T0OPOCOBECTHBIE Jie-
JIOBBIE MIPAKTHUKH [12].

B Poccum Bompoc conuajibHONW OTBETCTBEHHO-
cT OW3Heca BO3HUK B KOHIIE 1990-X — HaJase
2000-X To70B. O/IHAKO TeMa COIMAJIbHOW OTBET-
CTBEHHOCTH Ou3Heca He ObLa HOBOM 1y1a Poccun.
Vnen conmaabHON OTBETCTBEHHOCTH KYIIIIOB M pe-
MECJIEHHUKOB MOKHO HAUTH B HICTOPHUYECKUX UCTOY-
Hukax. Tak, B «Pycckoit mpaszie», narupyemoit XI—
XII BB., comep:KarcsA CTATbU, perJaMeHTHUPYIOIle
B3aMMOOTHOIIIEHUST MEXK/y paboTomaTe/IAMU U pa-
OOTHUKAMM, 3aIIUINAIOININE IpaBa TeX U JIPYTHX, a
TaKKe HeKHe HOPMbI 9TUKU BO B3aNMOOTHOIIEHUIX
KpeuTopa U 3aeMINKKA, TAPTHEPOB 110 TOPTOBJIE U
1.1. Clenyer OTMETUTh, UTO 3HAUUTEJIBHYIO POJIb B
Pa3BUTHU COLMAIBHON OTBETCTBEHHOCTH OM3Heca
ceirpasta smoxa [lerpa I, KOTOPBIN 3aJ10KUJI OCHOBBI
POCCHICKOM TPOMBINIJIEHHOCTH U OTBETCTBEHHOCTHU
KJIacca IpeANpUHUMATesel Iepes TOCyAapeTBOM U
ob1ecTBoM [13, 14].

IToHrMaHMe Ba’KHOCTU COIUAIHHBIX ACIEKTOB
[IpeAIPUHUMATEIHCTBA COBPEMEHHBIM OTEUECTBEH-
HBIM OHM3HEC-COOOIIECTBOM HANLIO oTpaskeHue B Co-
MAJIBHOM XapTUU POCCUMCKOTO OU3Heca, MOAT0TOB-
JieHHOU POCCHUCKUM COI030M ITPOMBIIIIEHHUKOB U
npennpuHuMaresied. CorsiacHO XapTHU COIAATb-
Hasl OTBETCTBEHHOCTb HApsAY C APYTUMH (paKTopa-

In 2001, the Commission of the European
Communities published the “Green Paper: Promot-
ing a European framework for Corporate Social Re-
sponsibility”, according to which the CSR involves
an active partnership of all stakeholders and in-
cludes two dimensions — internal (human resource
management, health and safety in the workplace,
adaptation to changes associated with the reorgani-
zation of the company, management of conse-
quences of the impact on the environment and nat-
ural resources) and external (local communities,
commercial partners, suppliers and consumers,
human rights, environmental problems on a global
scale) [10, 11]. The document proposes the main
CSR tools that are still relevant and supported by
the European Commission: responsible practices
for staff and consumers; development of local com-
munities; environmental protection; fair business
practices [12].

In Russia, the issue of social responsibility of
business arose in the late 1990s — early 2000s. How-
ever, the topic of social responsibility of business was
not new for Russia. The ideas of social responsibility
of merchants and artisans can be found in historical
sources. Thus, in the “Russkaya Pravda”, dating from
the XI-XII centuries, there are articles regulating
the relationship between employers and employees,
protecting the rights of both, as well as certain norms
of ethics in the relationship between the lender and
the borrower, trading partners, etc. It should be not-
ed that a significant role in the development of social
responsibility of business was played by the era of
Peter I, who laid the foundations of Russian industry
and the responsibility of the class of entrepreneurs to
the state and society [13, 14].

The understanding of the importance of social
aspects of entrepreneurship by the modern domestic
business community is reflected in the Social Charter
of Russian Business, prepared by the Russian Union
of Industrialists and Entrepreneurs. According to the
Charter, social responsibility, along with other fac-
tors, ensures the survival and balanced, sustainable
development of business by harmonizing the inter-
ests of owners, society and the state [15].

In 2012, Russia adopted the national standard
GOST R ISO 26000 “Guidance on Social Responsi-
bility”, according to which organizations are recom-
mended to rely on seven principles: accountability,
transparency, ethical behavior, respect for the inter-
ests of stakeholders, compliance with the rule of law,
with international standards of conduct, with human
rights [16].

The corporate social responsibility has a multi-
level character [17]:
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MH oOecIleurBaeT BBIKUBAEMOCTh U COQIAaHCHUPO-
BaHHOE, YCTOMYHBOE pa3BUTHE OW3HEcAa IMOCpes-
CTBOM TapMOHM3AIUU HHTEPECOB COOCTBEHHHUKOB,
ob1mecTBa u rocyzapcersa [15].

B 2012 1. B Poccuu 6bL1 IPUHAT HAITMOHAJIHHBIN
crauzapt 'OCT P ICO 26000 «PykoBoziCTBO 110 CO-
[IHMAJIbHOU OTBETCTBEHHOCTH », B COOTBETCTBUH C KO-
TOPBIM OPraHU3ANMAM PEKOMEHIYETCS OIMUPATHCS
Ha CeMb WPHHIUIIOB: TMOOTYETHOCTh, IIPO3pad-
HOCTb, STUYHOE IIOBE/IEHUE, YBaKEHHE HHTEPECOB
3aMHTEPECOBAHHBIX CTOPOH, COOJIIO/IEHIE BEPXOBEH-
CTBA 3aKOHa, COOJIIOIEHHE MEXKAYHAPOAHBIX HOPM
TIOBeJIeHNsI, COOJTI0/IEeHNE TTPaB YeioBeKa [16].

ConupasibHasi OTBETCTBEHHOCTh OM3HECA HOCHUT
MHOTOYPOBHEBBIHN Xapakrep [17]:

— MuxpoyposeHtb: OTBETCTBEHHOCTH TIEPE]T CO-
TPY/IHUKaMH, aKIIOHEPAaMH, ITOTpedbuTenamu (pea-
JIU3anus IpoTpaMM W WHUIUATUB, HAIPaBJIEHHBIX
Ha CO3/IaHUE U MO//IEP;KaHe KOPIIOPATUBHOU KYJIb-
TYpbI, Pa3BUTHE YyBCTBA KOPIIOPATUBHOM IMPUHAJI-
JIEXKHOCTH, TIPUBEPKEHHOCTH COTPYTHUKOB I[€HHO-
CTSIM | B/ieajiaM KOMITAaHUH U JIP.);

— Me3oypogeHb: OTBETCTBEHHOCTH IT€PE, MECT-
HBIMH cooOIecTBaMu (peanuzalius COMHATbHBIX
IIpOTPaMM);

— MaxpoyposeHb: OTBETCTBEHHOCTD IIEPe]] TO-
cyaapcTBoM (CoOJTIofieHre HaJOTOBOTO 3aKOHOMAA-
TEJILCTBA);

— MezayposeHdb: OTBETCTBEHHOCT IIEPE]] MUPO-
BBIM c000IIIecTBOM (3a00Ta 0 ITaHeTe, O 6JIATOIIOIY-
YHU BCEr0 YeJIOBEUECTBA B II00AIbHBIX MACIITA0aX).

CyI1ecTBYIOT U APYTHE OAXObI K BBIIEIEHUIO
VPOBHEH COITMAJIbHON OTBETCTBEHHOCTH OH3Heca
(puc. 2) [18].

B cucreme yIipaByieHHs COIUATIBPHO OTBETCTBEH-
HOU OpraHu3aluel KJIIOUEeBYI0 POJIb UTpaeT HaIu-
yue (MU OTCYTCTBHE) BHYTPUKOPIIOPATHUBHBIX JIOKY-
MeHTOB (IIpaBWJI), OIPENIEISIONINX BUEHHE, CTPa-
TEruio, MPUHIMIIBI TTOBeieHus (yIIpaBieHus), TPOo-
¢eccuonanpayo 3TUKY. Kakzias opranusanus pas-
pabaThIBaeT CBOU CTaHAAPTHI, KOJAEKCHI, perjaMeH-
el 10 COB. Cranmaptel COB paspabaThsiBaoTCs C
VYETOM PYKOBOJISIIUX IPUHITUIIOB, 3a(pUKCHPOBAH-
HBIX B JIOKYMEHTaX aBTOPUTETHBIX MEXKIYHAPOIHBIX
HaIMOHATBHBIX OpraHu3anui: PykoBoasiiue mpuH-
nubl OpraHu3anuyu 9KOHOMHUYECKOTO COTPY/THHYE-
CTBA W PA3BUTHUsA JJIs TPAHCHAIIMOHAIBHBIX KOPIIO-
pamuit  (OECD  Guidelines for Multinational
Enterprises); Hopmer OOH orHOcuTesnbHO 06s13aH-
HOCTEN KoMIaHHWU B obsactu mpaB desioBeka (UN
Human Rights Norms for Business); [7to6anbHbIi
moroop OOH (UN Global Compact); Corsamenus
MexnayHapogHoi opranusanuu tpyza (MOT) (ILO
Conventions); I'stobanptble mpuHIuUIbl CajliMBaHa

— Micro-level: responsibility to employees,
shareholders, consumers (implementation of pro-
grams and initiatives for creating and maintaining a
corporate culture, developing a sense of corporate af-
filiation, commitment of employees to the values and
ideals of the company, etc.);

— Meso-level: responsibility to local communi-
ties (implementation of social programs);

— Macro-level: responsibility to the state (com-
pliance with tax legislation);

— Mega-level: responsibility to the world com-
munity (concern for the planet, for the well-being of
all mankind on a global scale).

There are other approaches to identifying the
levels of the corporate social responsibility (Fig. 2)
[18].

In the management system of a socially respon-
sible organization, the presence (or absence) of in-
ternal documents (rules) that define the vision, strat-
egy, principles of behavior (management), and pro-
fessional ethics plays an essential role. Each organi-
zation develops its own standards, codes, and regula-
tions for the CSR. The CSR standards are developed
taking into account the guidelines set out in the doc-
uments of authoritative international national orga-
nizations: the Organization for Economic Co-opera-
tion and Development Guidelines for Multinational
Enterprises; the United Nations (UN) Human Rights
Norms for Business; the UN Global Compact; the In-
ternational Labour Organization Conventions; the
Global Sullivan Principles; the Social Charter of Rus-
sian Business, developed by the Russian Union of
Industrialists and Entrepreneurs; the Memorandum
on the Principles of Corporate Social Responsibility,
approved by the Association of Managers of Russia
[15, 19—21].

Thus, the study of the theoretical aspect of the
CSR allowed us to identify the existing principles and
classification of the CSR levels.

One of the objectives of the study was to analyze
the implementation of the CSR concept and its ap-
plication in pharmacies of the Russian Federation.
The analysis was based solely on public information
provided by pharmacy chains on their official web-
sites.

It should be noted that at present, the pharmacy
sector of the Russian pharmaceutical market is expe-
riencing a high level of development of the competi-
tive environment and the search for competitive ad-
vantages by pharmacy organizations [14]. Monitor-
ing of the pharmacy chains’ websites (30 out of the
top 100 pharmacy chains) [22] allowed us to estab-
lish that the information about the CSR is fragmen-
tary, and also allowed us to identify some aspects of
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BrImostHSIOTCS Takue O6H33T6)’[LCTB3, KaK CBO€BPEMEHHAaA yIjiaTa

IlepBbIii ypOBEHDb GA30BBINA
The first basic level

are fulfilled

HaJIOTOB, BBIIJIATa 3apa00THOM IIIATHI, IPEJOCTABIICHIE
(110 BO3MOKHOCTH) HOBBIX paO0YUX MECT, T.€. PACIINPEHHE
pabouero mrraTta

Such obligations as timely payment of taxes, payment of wages,
provision (if possible) of new jobs, i.e. expansion of the working staff,

Bropoii ypoBeHb

The second level

Providing employees with adequate conditions not only for work,

but also for life — improving the skills of employees, preventive

treatment, housing construction, social development
worporate responsibility)

O6ecneueHre pabOTHUKOB a/IeKBATHBIMU YCJIOBUSAMHU HE TOJIBKO
paboThI, HO ¥ YKU3HU — TOBBIIIEHNE YPOBHS KBATU(DUKAIINHT
PabOTHUKOB, TPOMUIAKTHIECKOE JIEUEHIE, CTPOUTETHCTBO JKUJIIBS,
pasBUTHE COIUAIbHOMU cdepbl (KOpIIOpaTHBHASA OTBETCTBEHHOCTH)

/

TpeTuii ypoBeHb
The third level

-

Bricmnii ypoBeHb OTBETCTBEHHOCTH: 6JIaTOTBOPUTEIBHAS IEATEIHHOCTD

The highest level of responsibility, charity work

J

Puc. 2. YpOBHHU COIUAIBHON OTBETCTBEHHOCTH OHM3Heca
Fig. 2. Levels of the corporate social responsibilities

(Global Sullivan Principles); ComuanpHass xapTus
poccuiickoro 6m3Heca, pazpaboranHas Poccutickum
COI030M MMPOMBIIIUIEHHUKOB U TPEJINPUHUMATEIEH;
MeMopaH/IyM O IPUHITAIIAX KOPIIOPATUBHON COIHU-
aJIbHOU OTBETCTBEHHOCTH, YTBEPIK/I€HHBIHN Accorria-
nuei meHemkepos Poccuu [15, 19—21].

Takum 00pa3oM, H3YyYEHHE TEOPETHUECKOTO
acriekta CODB 1103BOJINJIO BBIJIEIUTD CYIIECTBYIOIINE
MPUHIHIBI U KIaccuduranuio yposaer COB.

OpfHOM W3 3a/1au WCC/IeIOBAHUS SBJISAJICS aHAa-
nu3 peanmmzanuu koHnennuu COB u ee mpuMeHeHe
B allTEUHBIX OpraHu3anuax PO. AHaiu3 TpoBOAMI-
¢ Ha OCHOBE HCKJIIOUUTEIBHO MyOJIMYHON UHGDOP-
MaIlU¥, IPEJICTABJIEHHON AallTeYHBIMU CETSIMH Ha
CBOUX OUITHATIbHBIX CAUTAX.

Crienyer OTMETUTbh, UTO B HACTOsAIIEE BpeMs B
anTeYHOM CeKTope (apMaleBTHYECKOTO pPhIHKA
Poccuu HabIOaeTcss BHICOKUH YPOBEHD Pa3BUTHA
KOHKYPEHTHOI Cpe/ibl U TIOUCK allTeYHBIMU OPTaHU-
3a0UsIMU KOHKYPEHTHBIX IPenMyInecTs [14]. Monu-
TOPHHT CAUTOB anTeYHBIX cereit (30 u3 TOII 100 arm-
TEUHBIX ceTell) [22] MO3BOJIUII YCTAHOBUTD, YTO HH-
dopmarus o COb HOCUT (pparMeHTAPHBIHN XapaKTep,
a Tak)Ke MO3BOJIWJI BBIJIEJTUTh HEKOTOPBIE ACIIEKTHI
CODb, uyacto yka3pIBaeMble aNTEYHBIMU OpPraHU3a-
nuAMU: obecrieueHre HU3KHUX IIeH; HaJU4JKe Kade-
CTBEHHBIX CepTU(MUITMPOBAHHBIX TOBAPOB; HAJTUUHE
COOCTBEHHBIX COITMAIBHBIX MPOTPaMM; IIPEOCTaB-
JIEHUE CKUJIOK U IIPOBeJIEHUE aKIui; yyacTue B OJia-

the CSR that are often indicated by pharmacy organi-
zations: ensuring low prices; availability of high-
quality certified products; availability of their own
social programs; providing discounts and holding
promotions; participation in charity events; the pres-
ence of projects and programs aimed at helping chil-
dren (funding children’s medical and educational
institutions, assistance to children with disabilities,
abandoned children, orphans, etc.), programs aimed
at helping the elderly, disabled people, veterans; fi-
nancial assistance to the preservation of the cultural
and historical heritage of the country; interaction
with universities (conducting free trainings, work-
shops for students, providing pharmacies as practice
bases, etc.).

The analysis provided information on the level
of implementation of the CSR concept in pharmacy
organizations. It has been established that the infor-
mation about the CSR is fragmentary, has the char-
acter of voluntary initiatives and only external orien-
tation. Content analysis of the websites” information
allows us to note that the frequency of use of the
main keywords, “corporate social responsibility” is
Zero.

In order to understand the role of the CSR in the
development of companies, all management training
programs at the leading US universities and colleges
have been studying the CSR concept for many years.
Russia is beginning to learn from the experience of
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TOTBOPUTEJIBHBIX AKIUAX; HAJIWYKME IPOEKTOB U
[IporpaMM, HaIlpaBJIeHHBIX Ha OKa3aHUEe ITOMOIIH
netsaM (puHAHCUPOBAaHME JETCKUX MEAUIMHCKUX U
BOCITUTATEIBHBIX YUPEKIEHUH, MMOMOINb JETAM C
OTPAaHUYEHHBIMU BO3MOXKHOCTSAMH, JEeTIM-OTKa3-
HUKaM, JIETAM-CHPOTaM | JIp.), IPOTrpaMM, HaIIpaB-
JIEHHBIX HAa OKa3aHUE IOMOIIYU MOXKWJIBIM JIIOZSM,
WHBAIWJAM, BeTepaHaM; (PUHAHCOBOE COZIEHCTBHE
COXPAaHEHUIO KYJIbTYPHO-UCTOPUUECKOTO HACJIEUsI
CTpaHBI; B3aUMOJIEHCTBHE C By3aMu (IIpOBEIEHHE
OecIIATHBIX TPEHUHTOB, CEMUHAPOB IS CTY/I€HTOB,
MIpeZIOCTaBJIEHNE aNTeK B KauyecTBe 6a3 MPaKTUKHU
U Ip.).

ITpoBeneHHBIN aHAIN3 TO3BOJIMII TOIYIUTh UH-
dbopmaruio 06 ypoBHE peayM3alUU KOHIEIIIHH
COBb B anTeyHbIX OpraHU3aIUAX. Y CTAHOBJIEHO, YTO
uHdopmarua o COb ¢pparmeHTapHa, HOCUT Xapak-
Tep T0OPOBOJIPHBIX MHUIIMATUB U B OCHOBHOM Kaca-
€TCsl JIUIIb BHEITHEH HarpaBjieHHOCTH. KOHTEeHT-
aHau3 WHGOPMAIUH, IIPEJICTABJIEHHON Ha CaWTax,
MIO3BOJISIET OTMETUTD, YTO YACTOTA HCIIOJIb30BAHUSI
OJTHOTO U3 OCHOBHBIX KJIIOUEBBIX CJIOB — «COIHAJIb-
Has OTBETCTBEHHOCTH OM3Heca» — HyJeBasd.

C penpo moHuManua posu COB B pazButun
KOMIIAaHUH BO BCe yueOHBIE IPOTPAMMEI 110 MEHE-
skMeHTY Beaymux By3oB CIIIA y»xe MHOTO JIET BXO-
autT usydenue koHienuuu CODB. Poccus maumnaer
OCBAMBAThH OIIBIT APYTUX CTPAH B OOYUEHUU BOIIPO-
cam CODb, yBenmuuBaeTcsi KOJMYECTBO BY30B U
OMBHEC-IIIKOJI, VAEJSIONUX OO0JIbIIIoe BHUMAHHE
STOMY HAIIpaBJIEHUIO. B uncse yumepos B 3TOM Ha-
npaBieHud — MOCKOBCKHH TOCYy/IapCTBEHHBIA WH-
CTUTYT MEXAyHapoAHbIix oTHoitenuit (MIHMIMO),
MoCKOBCKHI TOCYZapCTBEHHBIH YHUBEPCHUTET HMe-
Hu M.B. Jlomonocosa (MI'Y), Briciias mkosa 5Ko-
Homuku (BIII3), ®UHAHCOBBIH YHUBEPCHUTET IIPHU
[IpaBurenbctBe P®, CaHkt-IleTepOyprckuii rocy-
napcrBeHHbIN yHuBepcuteT (CII6TY) u np. [23—25].

Pactymee BuuMmanue k mpobiaemam COB, Ha-
OsrozjaemMoe, IIpeXKzie BCero, co CTOPOHBI OH3Hec-
obpaszoBaHUs, CBA3AHO ¢ GOPMUPYIOUIUMCS 3aIIPO-
COM KOMIIAaHWH Ha UCCJIeIOBAHUs B 3TOU 00J1acTH, a
TaKKe Ha CIIEINAJINCTOB, CIIOCOOHBIX pa3pabaTshI-
BaTh U BHEJIPATH B MPAKTUKY KOMIIAHUHN COITHAJIb-
HbIE CTPATETUH U YIPABJIATH COIUMATBHOU JesATeb-
HOCTBIO.

C 2017 1. B Poccru nmpoBoiuTesa MeXK/IyHAPO/-
HBIU KOHKYypC «JIuzepst Poccum», 0CHOBHBIM KpHUTe-
pueM i oT60pa (GUHATHUCTOB KOTOPOTO SABJISETCS
Takasg KOMIIETEHTHOCTb, KaK COLMaJbHAas OTBET-
CTBEHHOCTh. B COOTBETCTBUU C BBINIEU3JIOKEHHBIM,
HaM OBLJI0 MHTEPECHO U3YYUTh COLMAIBHO OTBET-
CTBEHHOE MBIIIUIEHNE 1 OTHOIIEHNE CTYZEHTOB, KaK
OyIyIUX CIEIUaIUCTOB 1o dhapMaIuu, K COIHuaIb-

other countries in teaching of the CSR issues, and the
number of universities and business schools that pay
great attention to this area is increasing. Among the
leaders in this direction are the Moscow State Insti-
tute of International Relations, the Lomonosov Mos-
cow State University, Higher School of Economics
(HSE) University, the Financial University under the
Government of the Russian Federation, the St. Pe-
tersburg State University, etc. [23—25].

The growing attention to the problems of the
CSR, observed primarily on the part of business edu-
cation, is associated with the emerging demand of
companies for research in this area, as well as for
specialists who are able to develop and implement
social strategies in the practice of companies and
manage social activities.

Since 2017, the Leaders of Russia International
Competition has been held in Russia, the main cri-
terion for selecting the finalists of which is such
competence as social responsibility. In accordance
with the above, we were interested in studying the
socially responsible thinking and attitude of stu-
dents, as future pharmacy specialists, to social val-
ues. The pilot study was carried out on the basis of
two student groups (50 people, the fifth year) of the
pharmaceutical faculty of the St. Petersburg State
Chemical Pharmaceutical University. Students were
offered a list of values including 24 positions, from
which the student had to choose the most important
ones for himself. As a result of the answers’ analy-
sis, it was found that 32% of students (16 out of 50)
preferred such values as “justice”; 28% (14 out of
50) chose “responsibility”; 24% (12 out of 50) chose
“material values” and “welfare”. It should be noted
that no student chose such positions as “order”,
“self-discipline”, “obedience”, “teamwork”, etc.
Studies have shown that only 90% of the respon-
dents are familiar with the CSR concept, and all of
them would like to learn more about the subject,
which emphasizes the need for graduates of phar-
maceutical universities to form socially responsible
thinking, the more so since the pharmacia as a sec-
tor of the country’s economy is one of the most so-
cially significant.

The above prompted us to develop a new practi-
cal lesson and lecture on the CSR concept. When de-
veloping the practical lesson the method of case
study was used, which is widely used in Western Eu-
ropean universities as a progressive approach to
training related to management and business in gen-
eral [23]. The lecture and lesson on the CSR concept
were introduced into the educational process at the
St. Petersburg State Chemical Pharmaceutical Uni-
versity this academic year.
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HBIM I[eHHOCTsAM. [ImyioTHOe uccieoBaHUE OBLIO
IIpoBeleHO Ha 0aze /ABYX CTY/IeHUECKHX TPYII
(50 wen.) V kypca dapmanieBTHYecKOro ¢haxyabTera
®I'BOY BO «Caukr-IlerepOyprckuii rocy1apCcTBEH-
HBIH XUMHKO-(apMalleBTHYECKUH YHUBEPCUTET»
Munsapaa Poccuu. CryzmeHTam ObLT IpeIOXKeH
IepevyeHb IEeHHOCTEN — 24 MO3UINHU, U3 KOTOPBIX
CTYZIEHT JOJKEeH ObLT BBHIOpaTh Hanbosiee BasKHBIE
It cebsi. B pesysibrare aHaN3a OTBETOB YCTAHOB-
JIEHO, UYTO TAaKOU IIEHHOCTH, KaK «CIIPABEJJINBOCTH,
OT/aIU TIpeAIIoYTeHrEe 32 % cTyZeHToB (16 U3 50);
«OTBETCTBEHHOCTh» BhIOpaiu 28 % (14 u3s 50); «Ma-
TepUaJbHble I[EHHOCTH» U «0JIaTOCOCTOSTHHE» —
24 % (12 u3 50). HeobxogumMo OTMETHTb, YTO HH
OZIVH CTYZIEHT He BBHIOpAJI TaKue MO3UIUU, KaK «I10-
PANOK», «CAMOAVICIUILUINHA», «IIOCIYIIAHUE», «KO-
MaHaHaA pabora» u aAp. VccaemoBaHUsA MOKa3asH,
YTO JIUIIb 9O % OMPOIIEHHBIX 3HAKOMBI C IIOHATHEM
COB, u Bce oHU XOTesH ObI OOJIBIIE Y3HATH 00 3TOH
KOHIIENIUH, YTO IIOAYepKHUBAaeT HeoOXOANMMOCTh
dbopMupoBaHUs Yy BBITYCKHUKOB (dapMalieBTuye-
CKHX BY30B, TeM 0Oosiee 4TO (papMarus Kak CEKTOD
SKOHOMUKU CTPAHBI SBJIAETCA OJTHUM U3 COI[UATIBHO
3HAYKUMBIX, COITUAILHO OTBETCTBEHHOTO MBIIIJIEHUS.
BrimiensiioxkeHHOE TOOY/TUIIO HAc K pa3paboTKe
HOBOTO ITPAKTHYECKOTO 3aHATUS U JIEKIIUN 10 KOH-
nennuu COB. IIpu paszpaboTke MPaKTHUYECKOTO 3a-
HATUSA UCIOJIB30BAJICA METOJ] «KeHC-CTafin», KOTO-
PBIH IITPOKO MIPUMEHSIETCS B 3aI1a/THO-€BPOIIEHCKUX
VHUBEPCUTETAX B KAUECTBE IIPOTPECCUBHOTO OXO-
Jla K OOyYeHUIO, CBSI3aHHOTO C MEHEIKMEHTOM U
ousHecoM B 1iesiom [23]. JIeKIusa U 3aHATHE 110 KOH-
neniuu COB BHeZpeHbl B y4ueOHBIH IIporiecc B
®I'BOY BO «Cankr-IlerepOyprckuii rocy1apCcTBEH-
HBIH XUMHKO-(papMalleBTHYECKUH YHUBEPCUTET»
Munsapasa Poccuu B 5TOM yu4eOHOM TO/Y.

3AK/IIOYEHUE

V3yueHre TEOPETHYECKHX OCHOB COIMATBHOU
OTBETCTBEHHOCTH OM3HEcA IO3BOJIUJIO YCTAHOBHUTD,
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CONCLUSION

The study of the theoretical foundations of the
corporate social responsibility allowed us to estab-
lish that a socially responsible company should im-
plement a number of principles in its activities that
confirm its position in the field of the CSR.

Monitoring of the official websites of Russian
pharmacy chains has shown that the information
about the CSR is fragmentary and mainly concerns
the external orientation of the CSR. The results of the
analysis of pharmacy chains’ practical voluntary ini-
tiatives related to the CSR concept, show that in the
pharmacy system of the country prerequisites have
emerged for the formation of the CSR methodology
as a new paradigm that will increase the level of im-
plementation of the CSR concept and its use in phar-
macy organizations.
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YTO COIIMAJIFHO OTBETCTBEHHAS KOMIIAHMUS I0JKHA B
CBOEU JIeATETLHOCTH PEAJIM30BbIBAThH PSAJ MIPUHITU-
TI0B, TTOATBEPKAAIONINX ee Mo3uIHio B obactu COB.
MOHUTOPHUHT O(PUIIHATIBHBIX CAUTOB alITEUHBIX
cetelt Poccun nokasast, uro uadopmarnusa o COb Ho-
cuT pparMeHTapHBIA XapaKTep U B OCHOBHOM Kaca-
eTcs BHemrHed HampasieHHocTd COB. PesysbraTer
aHAIN3a PAKTUYECKUX JIOOPOBOJIBHBIX HHUITHATUB
aIlTeuHBIX ceTell, oTHocAamuxesa k kounenmnuu COB,
MMOKAa3bIBAIOT, YTO B alITEYHOHN CHUCTEME CTPAHBI MOSI-
BIJINCH IIPEINIOCHUIKY /1711 GOPMUPOBAHUS METO/[0-
sorun COB Kak HOBOU IapajiurMbl, KOTOpasi ITI03BO-
JIUT TIOBBICUTh YPOBEHb peaTM3aIUi KOHIEMITHU
COBb u ee npuMeHeHUeE B alITEYHBIX OPTaHU3AIUAX.

KoHdIuKT nHTEpECOB. ABTOPHI 3a5BJISIOT 00
OTCYTCTBUM KOH(IIMKTA HHTEPECOB.
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